
The Demotech Difference   Spring  2020

In My Opinion

Social Relevance of Insurance 
By Susan Preston

As employers, many of us have likely had an 
employee tell us they were leaving to follow 
their passion and do something more relevant 

with their lives than insurance. In my opinion, it is 
unfortunate that many young people do not have 
financial goals as part of their career planning, but 
instead want to save the world at a young age. Our 
company had one employee leave us to pursue this 
passion. At the time, I told her she could have a broader 
impact if she had financial means and/or a prominent 
position in the business world. She has now come back 
to us, after she realized following her passion did not 
pay the bills.  

industry is dealing with climate-related catastrophes, 
whether they be from fire, f lood, or tornados. Finding 
ways to reduce risk is of significant social relevance if 
people continue to build houses in areas prone to any 
of the above. The fact that our industry is part of the 
solution should be marketed to the public, especially for 
companies writing coverage or for locations affected by 
climate change.    
 
An important service offered by brokers and carriers 
is figuring out how to insure emerging industries. Ten 
years ago, no one was insuring the cannabis industry. 
At the time, brokers, program managers and insurers got 
together with industry leaders to understand the issues 
cannabis businesses were facing. Then we had to figure 
out how to provide a relevant product for both carriers 
and clients. Those at the forefront of this new market were 
excited to help develop applications, policy forms, and 
underwriting guidelines from the ground up. As young 
people come into our agency, many of them appreciate the 
chance to be innovative and to help think of new ways to 
provide insurance to these emerging industries.    
 
Almost every day in the news there are articles about 
cyberattacks and how businesses and public entities of 
all sizes are coping with them. Cyber insurance policies 
are constantly evolving to deal with new issues in 
cyberspace. For many people involved in insuring this 
exposure, it would be exciting to be part of one of the 
most timely programs that the business world needs.  

This situation led me to wonder if we as an industry can 
do a better job of making people understand the social 
relevance of insurance. Now is the time to do this. So 
much is changing in the world, and insurance has a 
major part in leading the effort to understand how we 
can cope with new realities.  
 
Here in Northern California, there were major wildfires 
in both 2017 and 2019 and we are likely to have them 
well into the future. Many insurance companies do not 
want to write homeowners coverage here any longer. Yet 
the insurance industry can be instrumental in helping 
set the standards for codes that will mitigate future 
losses. For instance, my insurance company asked us to 
put in a fire-stopping gable vent in our wine country 
house. I had never heard of this before. Further, they did 
a thorough inspection of the property and made other 
suggestions for fire mitigation. Very few businesses 
have more understanding of major fires than insurance 
companies, so their information was most helpful. Being 
able to advise people on ways to cope with the threat of 
fire is of major social importance. 
  
Climate change is leading to an increasing number of 
issues that affect insurance loss ratios. The insurance Lumppini/shutterstock.com
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consider the insurance sector as a career path. 

TW: The reasons are that insurance is in many ways 
unique and endlessly interesting, it is an essential part of 
all aspects of life in a civilized society, and there is a huge 
demand for talent in well-paid, quality positions with 
reputable insurers.
 
TDD: Follow-up to that question — please provide them 
with some perspective on what they need to bring to the 
industry to be successful in their careers. 
TW: They should have a strong work ethic, be well-educated, 
have a reputation for honorable conduct, and be known for 
working well with others. 

TDD: Would you describe your perspective on learning in 
a few words, please? 

TW: Education is the key, the solution, to solving virtually 
all of our problems as a society. Never stop learning! 

TDD: Your closing thoughts? 

TW: Be grateful for our liberty. Understand where 
it came from. Understand how fragile it is. Work as a 
responsible, law-abiding citizen every day to be an 
inf luence for good. 

Those most likely to succeed at working remotely are people 
who have worked with others at the main worksite before, 
have similar work styles, like one another, have access to 
high-end technology that helps them collaborate and are 
skilled at using that technology. 

Remote workers test the skills of management. Managers 
who set clear goals for each employee for a given time period 
and regularly check in on progress with helpful advice and 
observations don’t need to be suspicious of their remote-
working subordinates. 

With the coronavirus threatening the nation’s workforce, 
let’s encourage better management, and empower employees 
to succeed in working remotely both during this crisis, and 
after we’ve overcome it.  
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It is very tough to find good employees in today’s job 
market. Insurance has its own challenges because people 
do not think of insurance as glamorous or socially 
relevant. This is why it is incumbent upon insurance 
companies to do a better job of promoting how vital and 
cutting-edge the industry is. By promoting our ability 
to develop programs for newly emerging markets, and 
by making it known that insurance is a vital part of our 
changing world, it should be clear that the insurance 
industry is socially relevant as a career option. 
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